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As you plan for the future of your business, 
you cannot ignore this very important 

demographic that already shops in your store, 
but will become your main customer in the 
next decade or so.

South Africa’s shopping patterns tend to 
follow North American trends due to our 
lifestyle and the influence of TV and social 
media from America. In most cases those 
trends will be with us in the next 2–5 years 
and our 18–22 year old Gen Z shoppers, are 
bound to follow their US counterparts in time 
to come.

The research presented here was conducted 
by Field Agent, a crowd sourcing research 
company that sends interviewers to retail 
outlets and gathers information on a variety 
of subject matter. 

This research was recently conducted 
throughout the US where it interviewed 
a total of 775 18–22 year olds. At the  
same time, the survey also spoke to 1 303 
40–60 year olds, representing the Gen Z 
parents’ age. 

A comparison can be drawn about the 
shopping habits of both generations and some 
very interesting facts have come out.

Who are Gen Z shoppers?
The research panel showed that…
l Over a third (38%) still live with their 
parents
l One in five (19%) live with a spouse or 
“significant other”
l 8% are parents or guardians to at least 
one child
l 11% shop for one or more children
l More than a third (35%) own and shop 
for a pet
l A huge number (78%) cook their 
own meals

Where do they shop?
Half of the respondents claim to shop at 
Wal-Mart, while only a third of the older 
generation shop there as the primary place 
for food.

The older generation also shopped around 
in other places such as Target, Aldi, Kroger and 
Publix but the youngsters less so.

When asked about their expectations in 
the next 5 to 10 years, a third of both young 
and old mentioned Wal-Mart as their first 
choice.

However, when asked about which store 
they felt more ‘favourable’ towards, Wal-Mart 
dropped to second place after Whole Foods. 
Both young and old saw the healthy offering 
of Whole Foods as the future trend and they 
believe that they will support it when looking 
for healthier alternatives. 

l A quarter (26%) own a smart speaker and 
9% make their food purchases by using their 
smart speakers
l 30% of them are the primary grocery 
shopper in their households
l 54% purchase the store’s private label 
products
l Two thirds of the respondents claim to eat 
at home, while the balance go to take-aways 
and restaurants.

So, we can see that many of these young 
people live away from home, many have 
partners and children and they cook for 
themselves. Interesting target market!
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Generation Z…
your future customers

Gen Z speaks:
I’ll probably go  

to the store fewer times  
a week (in 5–10 years),  
and try to get as much  

variety as I can as quickly  
and cheaply as I can

“
“

Gen Z speaks:
People are becoming  

aware that fast food is 
really bad for you“ “Gen Z (n = 629 who currently shop for groceries)

Top Splurges Top Skimps

Meat (57%) Chips/salty snacks (37%)

Chips/salty snacks (32%) Breakfast cereals (35%)

Vegetables (31%) Frozen meals (30%)

Coffee (25%) Bread (30%)

Breakfast cereal (25%) Eggs (28%)

40-60 year olds (N = 1 303)

Top Splurges Top Skimps

Meat (66%) Chips/salty snacks (39%)

Vegetables (38%) Seasonings (34%)

Coffee (32%) Breakfast cereal (32%)

Cheese (31%) Bread (30%)

Bread (20%) Milk (27%)
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Gen Z (n = 629 who currently shop for groceries)
From 1-5, where 1 is most important, rank what matters most when grocery shopping

Price Nutrition/Diet Convenience Brand Social/Environmental Impact

#1 58% 20% 13% 7% 3%

#2 26% 24% 34% 10% 6%

#3 10% 30% 25% 23% 13%

#4 3% 18% 21% 30% 27%

#5 3% 8% 8% 29% 51%

Faster, easier in-store shopping
“It will be easier and faster to get groceries because of  
the scan and go machines instead of waiting in line.”

Cooking more, ‘fresher’
“I think that I’ll buy more ‘adult’ foods. Right now, about 90%  
of my groceries consist of frozen meals. I think in 5–10 years  
I’ll be buying actual whole meals that I can prepare.”

Eating Healthier (e.g. more natural ingredients)
“I hope to be eating more fresh foods. Right now, I am on such  
a time crunch all the time that I eat more convenience meals.”

40–60 year olds (N = 1 303)
From 1-5, where 1 is most important, rank what matters most when grocery shopping

Price Nutrition/Diet Convenience Brand Social/Environmental Impact

#1 52% 26% 14% 7% 2%

#2 31% 22% 29% 14% 4%

#3 11% 25% 29% 24% 11%

#4 4% 22% 19% 35% 19%

#5 2% 5% 9% 21% 63%

“

“

I am a college  
student. I am broke.  

I hope to be able to buy 
more…and healthier 
groceries within the  

next 5–10 years. 
Probably still shopping 

at Walmart for  
the best deals

Another brand that is also emerging 
amongst the younger shoppers is Trader Joe’s, 
who sell novel food items at low prices served 
by staff dressed in Hawaiian shirts.

The future
When asked about their perception of what 
their shopping requirements will be in future, 
Gen Z respondents painted an interesting 
picture…
l They will look for faster movement in and 
out of stores, as they are time-starved
l They will look for healthier choices 
including in convenience foods

l They believe that they’ll look for more fresh 
items which they want to cook themselves
l They will definitely shop online and collect 
from store or have the goods delivered as they 
want to use their time more profitably
l They will be shopping for more people as 
they mostly believe that they will have a few 
children
l They believe that as they grow older, 
they will become more price conscious and 
will look for coupons and other savings tools
l They also believe that they will be the 
primary shopper in their family unit
l While currently over 90% of them shop 
in-store, they believe that over time only half 
of them will physically visit stores, as they will 
switch to online shopping.

In short, this valuable customer, 
who may not look important to you 
right now, will soon become a crucial 
part of your business. Look after 
them so they create a habit of 
shopping in your store and adjust 
your development strategies to 
include all their future expectations.

About Field Agent 
Crowdsourcing via smartphones gives 
Field Agent an unbiased, real-time under-
standing of consumer shopping habits and 
frustrations. Field Agent is changing the way 
the world collects business information. 
It now trends at 22 000 agents in SA. For 
more details, email: client@fieldagentsa.com.
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